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1950
TV /film 
· - In the early days of television, women were portrayed as the perfect housewife. Characters such as Donna Stone in “The Donna Reed Show”(1958-1966) and June Cleaver in “Leave it to Beaver" (1957-1963) epitomized the American housewife as the “supermom” who participated in community events as well as doing household chores, such as vacuuming and making her husband and family dinner, all while wearing heels, chic frocks and a set of pearls. 
· TV Moms: 1950s 
· Leave it to Beaver  
· Donna Reed Show  (opening credits)
· Father Knows Best 0-2:00

Music
· Patti Page
· Connie Francis

Ads
Picture ads
Video
Article
Advertising through the decades

Workplace
· Article
· Article

1960
TV /film 
· TV Moms: 1960s
· It was this characterization of women that led to Betty Friedman stating in an article for a 1967 issue of "TV Guide" that television has represented the American woman as “stupid, unattractive, insecure little household drudge who spends her martyred, mindless, boring days dreaming of love- and plotting nasty revenge against her husband.” 
· Around 1964 the femme fatale stereotype became popular with the characters of Samantha on “Bewitched” and Jeannie on “I Dream of Jeannie.” Jeannie was an unmarried woman who was only allowed to be portrayed as living with a man only because she slept alone in her bottle. The revealing “Jeannie” costume caused some controversy at the time but was allowed as long as Jeannie’s navel was not seen. Samantha, more like the female characters before her, was a typical surburban housewife. The main difference between her and her predecessors was that she was a witch and with a twitch of her nose magic happened. It was the magical powers of these characters that gave them the femme fatale persona. They both had a mysterious quality about them that led their male companions into various supernatural situations.
· Feminism TV
· Bewitched 0-1:06
· The Lucy Show  7:10-8:00
· That Girl
· Mad Men

Music
· Influential singers
· I Will Follow Him  (early sixties)
· You Don’t Own Me  (mid sixties)
· Gracie Slick (late sixties)
· Somebody to Love 0-1:50
· Janis Joplin
· Me and Bobbi McGee (late sixties)
Ads
· Ad 1- A Woman Can open it   You may want to pick and choose
· Woman is for cooking     You may want to pick and choose
· Husband Pleasing Coffee
· Pink Mustang 
· Advertising through the decades

Workplace
Article pdf
US Census

1970
TV /film
· TV Moms: 1970s
· Mary Tyler Moore  single women
· One Day at a Time  divorced mom
· Charlie’s Angels

Music
You’re So Vain
I Am Woman
I’ve Been Cheated (first woman of country rock)

Ads
PDF
Information and ads
Advertising through the decades
Nike Journey


Workplace
Charts and graphs
US Census
Women in the Workforce


1980  
TV /film
· TV Moms: 1980s 
Growing Pains  
· Melrose Place  0:2:20
· Cagney and Lacy

Music
Girls Wanna Have Fun
She Works Hard for the Money
What’s Love Got to do With It
Variety of artists

Ads
Ads  2:00-2:07     3:38-4:03     11:08-11:35
Advertising through the decades
Nike Journey

Workplace
PDF
Then and Now   scroll down to 80’s
US Census
Women in the Workforce

1990
TV /film
13 Female characters

Music
90’s Female Singers
Country Female Artists

Ads
Advertising through the decades
Nike Journey

Workplace
US Census
Women in the Workforce

2000-2016 today (post 911)
TV /film
· TV Moms:21st Century
· Empowering Women
· Women in TV Today
· 
Music
Women in the Music Industry
Is it Still a Male Dominated Industry
Women in the Music Industry PDF

Ads
Nike Journey
How Women are Portrayed in the Media PDF

Workplace
US Census
Women in the workplace
Role of Women has Changed
American Progress
Women in the Workforce

